The Spirit of Travel Works in Athens-Limestone: Job Generation
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What is tourism?  Ask people and you’ll get a variety of answers and some that might not be able to answer at all.  Let’s turn to our trusty school-time friend, Merriam-Webster Dictionary which defines tourism as:

1 : the practice of traveling for recreation

2 : the guidance or management of tourists

3a : the promotion or encouragement of touring

              b : the accommodation of tourists

Those definitions are the basics of tourism – essentially, promoting locations, attractions, businesses, and events to encourage people visit and participate in the activities while they’re on vacation or on getaway through the distribution of information and other means.

Now touching on the last point, the accommodation of tourist – that eludes to a very large impact of tourism in our communities.   That’s all of the businesses – motels, hotels, RV parks, restaurants, clothes shops, specialty boutiques, antique stores, farmers markets, fishing guides, hunting guides, visitors center, and more – that meet the needs of tourist while their visiting Athens-Limestone as part of their vacation or getaway.  These businesses – whether they are locally owned, corporate locations or franchises –  generate jobs which directly support the tourist and provide about 1,152 in our communities for your family, friends, and neighbors.

These 1,152 jobs that directly serve tourist while they’re in Athens-Limestone visiting also generates over an additional 559 jobs that don’t directly interact with tourist while they’re here – like delivery drivers dropping off goods to businesses and restaurants; graphic designers making brochures, menus, and posters to promote events and attractions or oversee websites; janitorial services that clean facilities or linens to get them ready for visitors; farmers growing local items for the menus; and other innumerable jobs behind the scenes that makes it possible for the direct-job workers and businesses to best serve the tourist.

These 1,711 workers helped generate $43,858,282.00 in travel-related earnings, both direct and indirect, in Limestone County according to the State of Alabama Department of Tourism 2019 Economic Impact Report.  The overall travel-related expenditures by visitors in Limestone County in 2019 was $145,077,678.00 – a portion of the $16.8 Billion that the State of Alabama generated in 2019. These same 1,711 workers helped to generate $722,738.00 in state lodging tax – a portion of the $61,634,711.00 of Alabama's 4% state lodging tax went to the state's General Fund.   These tax contributions alleviate each Alabama household of $537.00 of tax burden to maintain service levels and enable cities and counties to improve the quality of life of their citizens.

Our roles as adventurers, explorers, and temporary tax payers will be even more crucial in the coming months and years as communities around the world – including Athens-Limestone Alabama – work to recover especially the hard hit travel and tourism industry.  Everyone’s contribution from visiting attractions, dining, camping, filling the tank, taking in a concert, perusing shop and boutiques for gifts, choosing the perfect produce at farmers’ markets and attending a variety of events great and small will translate into jobs and revenue in those communities and beyond.   

